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Rapid Sequence Intubation & Rapid Se-
quence Airway, 2nd edition. Airway 911
guides. Darren Braude MD EMT-P. Albu-
querque, New Mexico: Starline Printing.
2009. Soft cover, illustrated, 192 pages, $50.

According to its author, Rapid Sequence
Intubation & Rapid Sequence Airway,
2nd edition, is not intended to stand as a
definitive text on airway management.
Rather, Braude has offered a relatively short
(less than 175 pages of instructional text)
book that is meant to be read easily and
quickly. In the preface the author offers a
short list of readings that he considers to be
more comprehensive texts on the subject of
intubation and airway management. The fo-
cus of this book is (as titled) rapid-sequence
intubation: the drugs, the tools, the pitfalls,
and the alternatives.

While the book casts a broad audience
“net,” defined by the author as paramedics,
nurses, respiratory therapists, flight teams,
mid-level practitioners, and physicians,
those who may be called upon to conduct
rapid-sequence intubation but do not do so
on a daily or even weekly basis are best
served by this text. It covers many pertinent
points in its 8 chapters, but none in great
detail. Practitioners who frequently conduct
rapid-sequence intubation will probably be
reaching for other books to find out more
about many of the points raised in this book.

This book succeeds in its goal of being
an easy read that can be accomplished in a
weekend or a few short sessions. I'm not so
sure it succeeds in its other goals, largely
because it’s unclear what its other goals are.
The preface clearly defines what this book
is not—another comprehensive text on in-
tubation or airway management. Instead, it
is described as “focused on rapid-sequence
intubation and the new related technique of
rapid-sequence airway.” Beyond that, it
would be fair to say that the book is simply
an overview of rapid-sequence intubation,
the accompanying drugs, the tools, mne-
monics, and some scenarios.

Braude clearly is an advocate of rapid-
sequence intubation in the pre-hospital set-
ting, and he offers some research evidence
to support his viewpoint. He also advocates
a “3 strikes and you’re out” rule regarding
repeated intubation attempts. This well de-
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fined guideline will probably benefit most
practitioners. Braude also advises practitio-
ners to avoid positive-pressure ventilation
(bag-valve-mask) between intubation at-
tempts, as long as the patient’s blood oxy-
gen saturation stays above 90%. Though I
can follow his logic, as a street paramedic,
I am very reluctant to put as much faith in
a machine (pulse oximeter) as Braude does.
And this brings up a general disappoint-
ment [ have with the book: it doesn’t pro-
vide sufficient recognition that emergency
medical personnel are often faced with crit-
ically ill patients in less than desirable set-
tings. There is but a single page dedicated
to the recognition that some patients may
not be well served by adopting the “no pos-
itive-pressure ventilation” technique.

I do like Braude’s voice. He readily ac-
knowledges that he is not a chemist nor an
anesthesiologist. He does, though, sound like
an experienced provider who is attempting
to distill the complexities of topics such as
pharmacology down to a useable form. The
reader will find some levity sprinkled
throughout the text. I would have liked to
hear more of his anecdotes. The book has
too many ‘“should always” and “should
never,” without enough recognition that
sometimes patients require a large dose of
creativity. I would like to have read what
tricks Braude has employed to get himself
out of a jam.

Structurally the book has some shortcom-
ings. For instance, less than three quarters
of the horizontal area is dedicated to text,
and, unfortunately, that three quarters is up
against the spine, requiring the reader to
fully open the book to easily view the text,
which is not easily done with this stiffly
bound paperback. This unnecessarily leaves
atext-free 2-inch white space along the edges
of each page. The white space is used for
the placement of 3 types of icon: “Keys,”
“Cautions,” and “EBM” (evidence-based
medicine). Though these icons (made fa-
mous by the For Dummies series of books)
are helpful, their half-inch size doesn’t need
the space allotted them. And though the book
mentions EBM, the citation system em-
ployed in this book is frustrating. Whether
Braude is making a specific call to your
attention with the EBM icon or simply makes
a statement of fact, good luck figuring out

where to turn if you want to know more.
The citations in the back of the book aren’t
even citations, but, rather, “selected refer-
ences,” separated by chapter and arranged
alphabetically by author name. The reader
is required to retrieve a referenced author’s
entire article simply to find out if it relates
to the topic at hand. I would think if Braude
went to the effort to declare a statement
“EBM,” he would also allow the reader to
quickly investigate that claim.

Another gripe I have is with the book’s
illustrations, many of which look “cut and
pasted” from other books or PowerPoint pre-
sentations. A good example is on page 81,
where the reader first encounters the “Air-
way 911 Multiple Attempts Flowchart.” This
algorithm appears to be imported from a
presentation offered by Airway 911, an in-
service training company from New Mex-
ico. Not a big deal, except that this 136-
word flowchart is reduced to a sixth of a
page. The 10-square-inch chart is further
reduced to 3 square inches on subsequent
pages, which requires a magnifying glass to
read the diminutive text. Why not dedicate
an entire page to a chart important enough
to reproduce in at least 7 other places in the
book?

Overall the emphasis seems to have been
on creating a flashy USA Today look rather
than providing adequate space for illustra-
tions that are germane to the text. Several of
the illustrations, though nice looking, don’t
support the related text. An example is on
page 85, where an illustration depicts the
“jaw thrust,” but in a manner that doesn’t
allow laryngoscopy. Why illustrate a tech-
nique that has to be modified to work?

Other less obvious issues include refer-
ences to techniques and concepts that have
yet to be addressed in the text. For example,
the LEMONS (look externally, evaluate
3-3-2, Mallampati score, obstruction, neck
mobility, scene and situation) difficult air-
way acronym is first mentioned on page 29
but not explained until page 72, and LEM-
ONS is omitted from the index entirely.

Braude advocates the use of the “straight
to cuft” bend. If you are wondering what
that is, then don’t reach for this text, as you
will not find any explanation within. This
point underscores my opinion that this book
offers too little for those who are new to
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rapid-sequence intubation and nothing new
for experienced providers.

In the end, Rapid Sequence Intubation
& Rapid Sequence Airway, 2nd edition, is
pleasant to look at but imparts too little
knowledge to those who need it most. It
seems a hastily gathered collection of “need
to know” aspects of rapid-sequence intuba-
tion compiled in a slim format to allow for
easy distribution at Airway 911 seminars.
Experienced providers will be challenged to
find any new insight into the practice of
rapid-sequence intubation. Neophytes will
enjoy the book and find it a quick read, but
will be educated just enough to be danger-
ous. I would recommend against acquiring
this new book, and instead recommend
reaching for an inexpensive used copy of
one of the texts that Braude mentions in the
preface.

Zachary W Drathman

Fire Department—Medic One
City of Seattle

Seattle, Washington

The author has disclosed no conflicts of inter-
est.

Particle-Lung Interactions, 2nd edition.
Peter Gehr, Christian Miihlfeld, Barbara
Rothen-Rutishauser, Fabian Blank, editors.
Lung Biology in Health and Disease series,
volume 241. Claude Lenfant, executive ed-
itor. New York: Informa Healthcare. 2009.
Hard cover, illustrated, 319 pages, $229.95.

This edited monograph is the second edi-
tion published under this title, and repre-
sents a successful updating of the original,
which was released over 10 years ago. It
will appeal to those with an interest in the
roles of airborne particulate matter in in-
ducing respiratory and systemic reactions,
in delivering aerosol drugs to the desired
targets, and in contributing to chronic respi-
ratory and cardiovascular disease. There is
also extensive information on the physical
and pathophysiologic mechanisms by which
airborne particles affect the lungs and heart.
The editors recruited an impressive group
of 41 authors, who contributed 16 chapters
intended to summarize the state of the art in
the field. Each chapter can be read indepen-
dently and each serves well as a stand-alone
review of its topic. There is relatively little
overlap among the chapters. The editors en-
couraged the authors to incorporate infor-
mation on nanometer-scale particles (“en-
gineered nanoparticles” or simply
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“nanoparticles,” defined as particles with at
least one dimension < 100 nanometers or
0.1 micrometer) into each chapter, and most
did so, thus producing a monograph that is
timely in its coverage.

The monograph is organized into 5 ma-
jor sections on lung structure and function;
characteristics of airborne particles; fate of
inhaled particles within the lungs; health ef-
fects of inhaled particles; and cellular and
molecular mechanisms underlying health ef-
fects from inhalation. The first section con-
tains one chapter, which summarizes the an-
atomic and physiologic characteristics of the
lungs that are pertinent to inhalation of par-
ticles. The second section comprises 3 chap-
ters—on characteristics of particles present
in the lower levels of the atmosphere, on the
relevant characteristics of engineered nano-
particles, and on the current technology for
use of particles as vehicles for drug deliv-
ery. In the third section there is a single
chapter on particle deposition, clearance, and
translocation within the respiratory system.
The fourth section includes 5 chapters on
health effects, covering epidemiologic prin-
ciples, cardiovascular effects and their au-
tonomic mediation, respiratory viral infec-
tions, and the role of inhaled particles in
inducing remodeling of the lungs’ architec-
ture. The final section contains 6 chapters
that explore current knowledge of the mech-
anisms that underlie the effects summarized
in previous chapters, ranging from influence
of particles on mucociliary action and on
pulmonary surfactant function, to the means
by which nanometer-scale particles enter
cells, to the actions of particles with anti-
genic properties on the lungs’ role in the
immune response, and to consideration of
the general mechanisms of toxic response
to airborne particles.

The monograph will be of greatest ap-
peal to professionals concerned with the con-
sequences of continuing human exposure to
air pollutants, in both the workplace and
general environmental settings, including
the home. The development and use of ad-
vanced, high-technology materials based on
engineered nanoparticles poses important
questions for the health of persons involved
in their manufacture, use, and disposal, and
this volume provides a very useful sum-
mary of the issues surrounding these mate-
rials that are relevant to respiratory and car-
diovascular well-being. It is worth
emphasizing that in the specific case of in-
halation therapy, where engineered nano-
materials may be used, health-care profes-

RESPIRATORY CARE ® APRIL 2010 VoL 55 No 4

sionals can be exposed. Several chapters in
this work offer an understanding of the na-
ture of this risk and the means to address it.
Other readers concerned with the diagnosis,
treatment, and prevention of respiratory and
cardiovascular diseases associated with in-
haled particles of all types will find this
volume a useful update on current science—
one that includes an honest accounting of
the strengths and weaknesses of the avail-
able information.

This second edition reviews the estab-
lished knowledge and explores new devel-
opments. The monograph is logically orga-
nized, and each chapter is clearly written
and with a useful summary at the chapter
end. The overarching theme throughout the
volume is the implication of the growing
use of nanoparticles, but the editors and au-
thors by no means neglected the other im-
portant issues related to the consequences
of exposures to other airborne particles. The
first 2 sections provide an interesting and
relevant overview of the properties of the
respiratory system and of airborne particles.
The chapters on ambient tropospheric par-
ticles and on particulate carriers for pulmo-
nary drug delivery are especially well writ-
ten and interesting. Though the chapter on
particle fate in the lungs (“Deposition, Re-
tention and Clearance, and Translocation”)
is comprehensive, it rightly contains much
speculation regarding the consequences of
inhaling nanoparticles, and points out that
human data on these questions are lacking.
In the section on health effects of particle
inhalation, the chapter “Cardiovascular Con-
sequences of Particles” is an excellent re-
view, written in a clear style that will be of
value to all professionals in this field.

There are also 2 chapters in this section
on the role of airborne particles in mediat-
ing viral infections and inducing structural
remodeling. The latter addresses the fibrotic
diseases, which have long histories as oc-
cupational risks, and it also contains fresh
insights on the nature of the cause-effect
relationships of particulate hazards, such as
asbestos and crystalline silica. This chapter
also contains some important cautions re-
garding the replacement of long-known haz-
ards with new potential but little-understood
ones. The final section is highlighted by
chapters on how inhaled particles affect
clearance and surfactant, and by chapters
on toxicological mechanisms.

The contribution on mucociliary clear-
ance is rather advanced in content and will
appeal most to a reader who is already well
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versed in this subject and is looking for the
most recent knowledge. The chapter on sur-
factant is a useful discussion of a property
that is often neglected in the context of in-
haled particulate agents that can alter sur-
factant function. Surfactant plays a role in
determining the fate of inhaled particles,
which underscores the notion that “interac-
tions” is used appropriately in the book’s
title.

The chapter on interactions between
nanoparticles and epithelial cell membranes
in the lung is clearly written and provides
useful insight into the ways these particles
enter cells.

The final 3 chapters deal with toxicolog-
ical mechanisms, including one on the im-
munologic reactions to airborne particles.
These are excellent review chapters that pro-
vide interesting discussions of the current
controversies over questions such as: how
do small particles interact with the various
cell types in the respiratory system, and
which of the several particle properties is
the most relevant in determining the effec-
tive dose to the ultimate target cells or or-
ganelles? This latter issue is very timely, as
there is much debate on whether nanopar-
ticles should be characterized by their num-
ber, surface area, or mass, in determining
the health risk they pose. The final chapter
includes a fascinating analysis of data ob-
tained in animal studies, which clearly show
the superiority of particle surface area as the
most relevant indicator of dose and risk.
Whether this conclusion applies to humans
remains to be seen.

I have 2 minor criticisms of this other-
wise strong contribution to the outstanding
Lung Biology in Health and Disease series.
One is common to all multiple-author mono-
graphs: the chapters by different authors are
not fully consistent in sophistication, termi-
nology, or currency of information. The ed-
itors made a commendable effort to achieve
consistency with respect to coverage of
nanoparticles, but readers of the entire vol-
ume will find that some chapters are sub-
stantially more advanced in content than oth-
ers. In my view, this is a small matter and
one that can be forgiven in light of one of
the monograph’s objectives: to use experts
in the specific topics for the individual chap-
ters. The second problem is that a few chap-
ters are not up to date: fewer than half of the
references cited in those chapters were pub-
lished in the last 10 years. In a field where
much valuable research has been published
very recently, and more is expected to
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emerge in the next few years, this seems an
important point that all authors should have
addressed.

The illustrations in each chapter are of
consistently high quality and uniformly sup-
port and enhance the points made in the
text. Finally, the monograph includes a use-
ful index that will be helpful to readers who
wish to explore a specific topic that might
span several chapters. One disappointment
in this regard is the absence of an index
entry, and indeed of content in the chapters,
on bacterial and fungal endotoxins associ-
ated with airborne particles. This is a topic
of active investigation and might have been
included in this volume.

Overall, this is a solid revision of the
original volume on particle-lung interac-
tions, containing state-of-the-art reviews by
investigators who are active in this field. It
will be of value to those pursing research in
these topics, but also to others concerned
primarily with treatment and prevention of
particle-related lung and heart conditions.

Michael S Morgan ScD
Environmental and Occupational
Health Sciences

University of Washington
Seattle, Washington

The author has disclosed no conflicts of inter-
est.

Health Care Marketing: Tools and Tech-
niques, 3rd edition. John L Fortenberry Jr
MBA PhD. Sudbury, Massachusetts: Jones
& Bartlett. 2010. Hard cover, 311 pages,
$74.95.

Health care as a market is widely encom-
passing. It includes health-care providers,
hospitals, managed care systems, indepen-
dent provider groups, home health-care ser-
vice groups, pharmacies, and companies that
develop and market pharmaceuticals, de-
vices, and diagnostics, to name but a few.

‘While marketing tools and techniques are
routinely used by all of these constituents to
strategically assess their business, some of
these tools and techniques may be more use-
ful to some than others. However, Health
Care Marketing: Tools and Techniques
does not indicate which tools and techniques
have been used successfully and more rou-
tinely by some businesses rather than oth-
ers.

An important element emphasized
throughout the book is that health care is
very dynamic and there is need to review

and update plans frequently. Complacency
could threaten the viability of any business
in the ever-changing health-care market in
the United States.

The book’s contents are divided into 7
marketing processes and 39 chapters, each
of whichis devoted to marketing and/or busi-
ness tools and techniques used to explore
the processes in more detail.

All the sections encompass the funda-
mental marketing processes any business
(not just health care) needs for successful
management. The tools and techniques out-
lined and described under each of these pro-
cesses are described in a standardized for-
mat—so much so that the book clearly
positions itself as a textbook for students
new to marketing and business management.
Learning objectives are situated at the be-
ginning of each chapter, and exercises to
explore the use of the specific technique are
located at the end of each chapter. Most
chapters are no more than 3—6 pages, so the
descriptions of the techniques are at a very
top-line level. Each chapter describes a tech-
nique developed by revered leaders in mar-
keting, such as Theodore Levitt, Philip Kot-
ler, Reis & Trout, and Michael Porter, as
well as techniques used by well known
health-care consulting companies such as
the Boston Consulting Group and Booz,
Allen, & Hamilton. Some of the newer mar-
keting tools and techniques have also been
described.

At no point in the book is there an eval-
uation of the benefit of using one technique
versus another, which might have been help-
ful, since not all of these tools would be
used by a single organization. In addition,
there was no attempt to identify which tools
might be more useful for some health-care
organizations over others. In general, the
marketing tools could have applicability to
all organizations in the health-care market-
place, but some are used more commonly
by different people within an organization.
Senior leadership would more likely use cor-
porate strategic tools, whereas a brand man-
agement team would most likely use the
techniques that would lead to gaining greater
product market share.

The first section, “Product Development
and Portfolio Analysis Tools,” has 7 chap-
ters, starting from the basics of the product
life cycle, followed by a description of how
a product is defined. Ensuing chapters de-
scribe how to evaluate the business value of
a new product and then progress to present-
ing techniques that show how to strategi-
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cally evaluate one product versus another.
These are sound strategic planning tools that,
when utilized with extensive market re-
search, can help health-care businesses suc-
ceed in their respective markets.

The second section, “Branding and Iden-
tity Management Tools,” describes the
power of strong product branding and how
important the brand image is, not only to
customer loyalty but also to differentiate one
product from another. The need to monitor
the changing marketplace and keep the brand
fresh is emphasized. The importance of con-
ducting and constantly evaluating branding
activities throughout the product life cycle
is reinforced. The need to evaluate brands
critically for strengths and weakness, so that
they can either be enhanced or eliminated
from the company portfolio, is also de-
scribed.

The third section, “Target Marketing
Tools,” outlines basic concepts in under-
standing the value of market segmentation.
The importance of strategically approach-
ing different market segments, termed tar-
get marketing, is also stressed. Perceptual
mapping and the value of clear product po-
sitioning is underscored, but the complexity
of developing the appropriate positioning is
not referenced. Only a high-level descrip-
tion is provided, which undervalues this crit-
ical marketing tool. Positioning of a prod-
uct, service, or organization causes more
challenges to marketing teams than many
other marketing tools.

The fourth section, “Consumer Behavior
and Product Promotions,” superficially de-
scribes Maslow’s hierarchy of human (also
known as “customer”) needs, followed by a
chapter on the customer’s willingness to
adopt new products and services. The need
for effective communication with custom-
ers about products and services is described
in the section on the tool for using the prod-
uct marketing mix, and this is followed by
a chapter devoted to the understanding of
customer loyalty and how vital loyalty is to
institutional survival, growth, and prosper-
ity. The section closes with a customer-ex-
perience-management framework that high-
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lights the importance of meeting customer
needs based on the products and services
they prefer.

The fifth section, “Environmental Anal-
ysis and Competitive Assessment Tools,”
has 5 chapters, which briefly describe stra-
tegic and tactical approaches to analyzing
the health-care competitive environment.
The health-care marketplace is intensely
competitive, so this section emphasizes the
need to understand one’s competitors in
great depth. Tools ranging from the SWOT
(strengths, weaknesses, opportunities, and
threats) model, which can be used for situ-
ation analyses for both institutions and prod-
ucts, to more strategic analyses performed
with Michael Porter’s 5 Forces Model, are
discussed briefly.

The sixth section, “Marketing Manage-
ment Tools,” has 3 chapters, which explain
the strategic principles under which organi-
zations will probably succeed, as well as the
need for organizations to be market focused
and market driven. Personal selling is dis-
cussed from a conceptual level for health-
care organizations not familiar with using a
sales force for promotion. This section would
have limited value to pharmaceutical, med-
ical device, and health-insurance organiza-
tions, as they have very sophisticated sales
models that surpass this cursory explana-
tion.

The seventh section, “Marketing Strat-
egy and Planning Tools,” describes the im-
portance of value as a competitive advan-
tage, and its potential impact on multiple
health-care organizations is emphasized.
The descriptions are generalized to be rel-
evant to various health-care organizations,
but the principles are sound. The chapter on
generic strategies is primarily directed at or-
ganizational leadership as they plan their
business approach in the markets in which
they operate. Philip Kotler’s marketing plan
completes the tools identified, where each
section of a generic plan is briefly eluci-
dated.

Students of business and marketing
would most benefit from this text, as they
would learn about the various tools and tech-
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niques that businesses can use to manage
their companies and develop products. Mar-
keting instructors would find considerable
benefit with this book because it includes a
comprehensive set of instructor resources
that are available through the publisher,
Jones and Bartlett, including PowerPoint
slides, a test bank, and teaching insights for
each chapter.

Health-care-organization personnel who
are not in the marketing department would
also benefit from high-level exposure to
these marketing tools and techniques, be-
cause it could help them work more effi-
ciently on collaborative processes with their
marketing colleagues. There would be lim-
ited use for seasoned marketing personnel,
other than exploring the use of a technique
with which they are unfamiliar. The book
has a strong focus on strategic planning,
and therefore could have utility for senior
executives unfamiliar with marketing tech-
niques.

In summary, Fortenberry has expanded
on 2 previous editions of this text and given
it greater utility for marketing educators and
marketing students. Since there are 39 dif-
ferent marketing tools described in the book,
an in-depth discussion of any of these tools
was not feasible. A student of marketing
would appreciate the breadth of this book,
but those with marketing experience could
be frustrated by the cursory descriptions of
the tools. The reality of using these market-
ing tools can only come from extensive ex-
perience in a health-care organization, where
the complexity of using these tools becomes
apparent. The exercises at the chapter ends
will provide the student of marketing a lim-
ited but valuable insight into the value and
challenges of using these tools.

Ruth Bailey PhD

Medical Research and Development
Respiratory Therapeutics

Gilead Sciences

Seattle, Washington

The author has disclosed no conflicts of inter-
est.
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